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Abstract:

The “uncertain world” in the EURAM 2005 conference title refers to the
increasing changes in the circumstances surrounding business activity.
This constant change as a normal state of affairs is forcing companies to
take seriously areas that were previously considered “soft” factors. Trans-
parent corporate communications and responsible leadership in general —
as well as more complex constructs such as corporate governance, corpo-
rate social responsibility, and corporate reputation — are taking on more
importance.

This panel will focus on the current international debate surrounding the
mentioned “corporate issues”. It will provide an overview of the current
state of research in disciplines that are interrelated yet often studied sepa-
rately. Participants will discuss whether and how the “soft” factors contrib-
uting to the success of a company can be measured, reported, and evalu-
ated. Two successful examples of evaluating and measuring Corporate
Communications from Sweden and Germany will be presented.

These topics are relevant for several reasons: For one, they are important
in light of strengthening positions in the battle for attention and funding
within companies. In addition, clear yet flexible measures are needed to
manage these issues purposefully as they relate to the whole of a com-
pany’s activities.

Main points of the panel discussion will be:

* What is the significance of “soft factors” with regard to the continu-
ally changing environment in which companies operate?

* How can successful “Leadership”, “Corporate Governance”, “Cor-
porate Social Responsibility” and Corporate Communication be
evaluated?

* How can these intangible company assets be meaningfully meas-
ured and reported? What can be learned from the two presented
“real life” examples?
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